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The essential tobacco event for Asia

Celebrating 40 years in the tobacco 
events industry
Jakarta will, for the second time, be the host city for World Tobacco Asia 2012 and the perfect location 
to celebrate World Tobacco’s 40th year organising international tobacco events.

World Tobacco Asia 2012 offers the international tobacco industry a forum to build relationships and 
demonstrate their products and services to the Indonesian, Asia Pacific and Australian tobacco communities.

A high profile conference will run alongside the exhibition, allowing industry experts to address issues 
in the tobacco industry and for delegates to keep up to date with recent developments.

Fast developing market

Indonesia’s cigarette market is considered the 
world’s fastest developing market. 30 percent of the 
248 million adult population smokes which makes 
Indonesia the fifth-largest cigarette market in the 
world. Indonesia is a recognized tobacco-friendly 
market with no smoking bans or other restrictions 
and regulations in contrast to neighboring ASEAN 
countries.

In 2009, the Asia Pacific region added six million 
new smokers and will add another 30 million 
smokers by 2014. 

Ensure you take advantage of this growing market 
by exhibiting at World Tobacco Asia 2012.

Exhibiting at World Tobacco Asia 2012

Exhibiting at World Tobacco Asia 2012 is an 
extremely cost-efficient way to place your products 
in front of your customers and potential customers in 
a highly prestigious environment.

Live events should form an important part of your 
business and marketing strategy
How long would it take your team to see these 
people face-to-face? How much would the travel 
and hotels cost your company? Events enable you to 
shorten the sales process and save money.

Events deliver a multitude of sales and marketing 
objectives
Where else can you sell one product and 
simultaneously launch another, whilst increasing 
brand visibility, networking with industry clients 
and prospects and keeping a close eye on what the 
competition is doing?

Exhibitor Profile

• Adhesives
•	Agencies
•	Cut tobacco
•	Agricultural machinery 
•	Cigarettes (manufacturing)
•	Cigarette tipping and plug-wrap
•	Cigars

•	Cut rag / tobacco blends
• Duty-free trade
• Foils and metallised paper
• Filters
• Flavouring and aromatic materials
• Inspection, test and laboratory   
 equipment
• Leaf import and export
• Monopoly manufacture

• Packaging materials
• Printing and print supplies 
 (including embossing, dyes etc.)
• Processing and packaging 
 machinery
• RYO paper and supplies
• Smokeless
• Tobacco machinery
• Wholesale distribution
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How to book your stand

Step 1. 
Choose your exhibitor package

Space only 
Exhibitors are free to make their 
own stand construction and design 
arrangements, subject to the approval 
of the Organiser.
£366 per m2 

Shell Scheme 
This packaged stand includes:
•	Hard walled shell scheme panels, 
 carpet, lighting, power point,   
 company name fascia, 1 counter, 
 2 chairs
•	Booth cleaning 
•	Catalogue Entry
•	Unlimited promotional material  
 available from the Organisers for  
 you to use as you wish.
 £435 per m2 

  Please add:
        10% for corner sites
        15% for multi-storey stands

Step 2. 
Choose your stand position

View the latest floorplan at 
www.worldtobacco.co.uk and select 
several stand numbers that fulfil 
your requirements. Remember – the 
floorplan is constantly changing with 
new bookings, so it is always best 
to talk through your options with a 
member of our sales team.

Step 3. 
Make your booking

To make your chosen stand position 
unavailable to other companies we 
will need a signed contract from you. 
You can download a contract form 
from www.worldtobacco.co.uk or 
request one from a sales agent.

The World Tobacco Asia 2012 
Sales Team

Please contact us now to reserve 
your stand, discuss sponsorship 
opportunities or if you have any other 
enquiries. 

Colin Case
Tel: +44 (0) 1737 855215
Email: colincase@quartzltd.co.uk

Les Zselyi
Tel: +44 (0)1737 855162
Email: leszselyi@quartzltd.co.uk

Fax:  +44 (0)1737 855327 or 
+44 (0)1737 855358

World Tobacco, Quartz Business 
Media, Westgate House, 120/130 
Station Road, Redhill, Surrey, 
RH1 1ET, UK

www.worldtobacco.co.uk



The Venue

The Balai Sidang Jakarta Convention Center is located in the 
most strategic area of Indonesia’s capital, Jakarta and is a 
prime location in the heart of Jakarta’s business district

A multi-purpose and flexible convention and exhibition 
centre, it offers versatility, modern efficiency, traditional 
Indonesian hospitality and is the largest and best equipped 
facility in Indonesia

Sponsorship opportunities

By being a sponsor at World Tobacco Asia 2012 you will 
maximise the visitor numbers to your stand at the show and 
create a longer lasting impression of your brand, company 
name and products or services.

Below is a range of sponsorship opportunities that can be 
tailor-made to meet your needs and marketing objectives 
– whatever your budget. When booking your stand ask for 
further details.

Visitor Badges / Registration • Lanyards • Visitor Bags 
• Business Presentations • Gala Dinner • Conference 
• Delegate Folders • Website ….. and many more.

Promotional opportunities at the Asia Pacific 
Coatings Show 2012

Business Presentations
These give exhibitors the opportunity to discuss their products 
or services in the form of a presentation. Additionally, after the 
exhibition, each speaker will receive contact details of visitors 
attending their presentation. Applications to present will be 
offered six months prior to the exhibition.

Exhibition Catalogue
As an exhibitor, your company will be listed free of charge 
in the catalogue. However, we do advise you to take 
advertisement space to ensure your company gains the 
maximum amount of exposure before, during and after the 
event. Many customers will receive a copy of the catalogue 
before the event, refer to it during the show and use it 
constantly as a source of reference long after the event. 
Advertising in the catalogue is a cost-effective way to generate 
additional interest in your company and products.

For more information on advertising in the catalogue, 
contact:
Stefanie Scherrer, Advertising Sales Manager
Tobacco Journal International
Tel: + 49 6131 4845 34  
Email: stefanie.scherrer@konradin.de 
Website: www.tobaccojournal.com 

About World Tobacco

For 40 years, World Tobacco has organised a number of 
successful conferences and exhibitions in locations including 
Bali, Macau, Kunming, Hong Kong, Mexico, Dubai, Prague, 
Moscow, Vienna, Amsterdam, Geneva, Nice and The Hague.

World Tobacco is highly established in the global tobacco 
market and was the first to launch an international tobacco 
exhibition.

World Tobacco, Quartz Business Media (uk) ltd., Westgate 
House,  120/130 Station Road, Redhill, Surrey RH1 1ET, UK.
Fax: +44 (0) 1737 855327 or 855358 

www.worldtobacco.co.uk
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